
MARKETING AND
RISK MANAGEMENT

APPENDIX



MARKETING AND RISK MANAGEMENT

Page 2 APPENDIX
All rights reserved Department of Agricultural Economics, University of Wyoming, Laramie WY 82071, November 1994

LIST OF APPENDICES

•Guidelines for Direct Sale of Feeder Cattle

•Options on Agricultural Futures: A Home Study Course

•Self Study Guide to Hedging with Livestock Futures

•Retained Ownership and Custom Feeding Beef Cattle: An Economic Analysis

•Current and New Beef Marketing Technology

•What to Consider in Crop Contracts

•Stock Grower's Guide to Custom Cattle Feeding

•Shrinkage in Beef Cattle

•Self Study Guide to Forward Pricing with Livestock Options

•Increasing Returns from Livestock Through Group Marketing

•Marketing Worksheets

- Livestock

- Retained Ownership

- Grains

- Futures Short Hedge

- Options Put

REFERENCES



MARKETING AND RISK MANAGEMENT

APPENDIX  Page 3
All rights reserved Department of Agricultural Economics, University of Wyoming, Laramie WY 82071, November 1994

REFERENCES

Bahn, H.M., R. Brownson and C.H. Rust.  “Guidelines for Direct Sale of Feeder 
Cattle.”  GPE-4115.  Great Plains Beef Cattle Handbook.

Bastian, Chris.  Lecture Notes Developed for Agricultural Commodity Marketing 
(AGEC 4830).  Unpublished.

Chicago Board of Trade.  Options on Agricultural Futures: A Home Study Course. 
2nd. ed.  Chicago Board of Trade.  1986.

Chicago Mercantile Exchange.  Self Study Guide to Hedging with Livestock 
Futures.  Chicago Mercantile Exchange.  1990.

Chicago Mercantile Exchange.  An Introduction to Commodity Marketing : 
Teacher Guide.  (Draft Copy)  Produced by the Chicago Mercantile 
Exchange in support of the FFA Simulated Commodity Marketing Program, a

special project of the National FFA Foundation, Inc.  Educational Consultant,
Mary Z. Holmes.  1990.

Church, J.A. and D.D. Knutson.  “Retained Ownership and Custom Feeding Beef 
Cattle: An Economic Analysis.”  CL830.  Cattle Producers Library.

Cramer, G.L. and C.W. Jensen.  Agricultural Economics & Agribusiness.  2nd. ed.
 John Wiley & Sons, Inc.  New York, NY.  1982.

Futrell, G.A. and R.N. Wisner.  Marketing for Farmers.  2nd. ed.  Doane 
Information Services.  St. Louis, Missouri.  1987.

Guyer, P.Q.  “Contract Feeding of Growing Calves.”  GPE-4004.  Great Plains 
Beef Cattle Handbook.

Kay, Ronald D. and William M. Edwards.  Farm Management.  3rd. ed.  McGraw-
Hill, Inc.  New York, NY.  1994.

McCoy, J. and M.E. Sarhan.  Livestock and Meat Marketing.  3rd. ed.  Van 
Nostrand Reinhold Company, Inc.  New York, NY.  1988.

McNeil, J.W.  “Some Factors Affecting Performance of Cattle in Feedyards.” 
GPE-4006.  Great Plains Beef Cattle Handbook.



MARKETING AND RISK MANAGEMENT

Page 4 APPENDIX
All rights reserved Department of Agricultural Economics, University of Wyoming, Laramie WY 82071, November 1994

Purcell, W.D.  Agricultural Futures and Options: Principles and Strategies.  
Macmillan Publishing Co.  New York.  1991.

Rust, C.H. and D. Bailey.  “Current and New Beef Marketing Technology 
(Electronic).”  GPE-4110.  Great Plains Beef Cattle Handbook.

Rust, C.H., R. Carver and J.F. Guenthner.  “What to Consider in Crop 
Contracts.”  WREP No. 118.  Dec.  1992.

Wright, T., Wyoming Stock Growers Association and University of Wyoming 
College of Agriculture.  “Stock Grower's Guide to Custom Cattle Feeding.” 

Cow Country.  Dec. 1986.


